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i n t e r n a t i o n a l

in today's business environment you have to  your competitionout-think

e x e c u t i v e

ACUMEN 

"Executive Acumen 
has changed my 
mindset about what 
makes a business 
... We've really 
clarified our focus."

– Alan Christie 
    Netspot Pty Ltd

Have you got the thinking and leadership capability to master this challenging new 
business environment?

The Executive Acumen Program is a proven pathway to business resilience that 
integrates experienced and pragmatic thought leadership, a robust and challenging 
business learning experience, business interventions designed for a globally competitive 
marketplace and relevance to your business context. 

Content – pragmatic, commercial, proven process, thought leaders with global  ■
experience in diverse business contexts

Contact – 12 month journey creating a compelling need for change that is enabled  ■
through proven business interventions

Context – adapt to create value, shaped to fit your business context, create a new  ■
language of business

Move from static business planning to dynamic strategic thinking and unity of  ■
commitment and execution accountability

Build an enterprise culture defined by aligned identity and purpose ■

Re-shape, re-energise and turbo charge the thinking horsepower of your business ■

Out-think the competition and create strategic agility ■

The Executive Acumen program enables 
business resilience by out-thinking your 
competition in a turbulent world

"Executive Acumen, is a program that is 
personalised to my environment, my 
business, my people, my challenges.
It’s definitely not the one-size-fits-all 
commodity approach. Every day I was 
immersing myself into my world."

integrate
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